) (@

optical lab

Lab Notes

Integrity. Quality. Accuracy.

A Service Disabled Veteran Owned Busness

January 2012

New SOL Representative:

We are happy to announce the
appointment of Shannon Toler
(promoted from in-house) as our
newest outside representative.
She will be an “Account Advisor”.
Shannon has a Bachelor's degree
from William Carey and has been
in the optical industry for over 13
years. Shannon is very diversified
in that she has worked in retail,
ran a small ECP surfacing lab and
more recently at Superior, where
she was in final inspection.

Shannon’s primary goal and
function in her new position will
be to work with our accounts in
ways to enhance your practices
and keep you better informed of
new products. With the addition of
our new “Digital Equipment” we
will be producing a more precise
product that will greatly enhance
the acuity of digitally produced
lens. Shannon will be explaining
the Digital process in a way that
you will understand the process
better and how to relate this to
your patients.

In addition, Shannon will be
giving classes on many new prod-
ucts and the benefits of these
new lens. Superior’s goal is sim-
ple; we want you..our accounts to
be up on the latest products and
how to relate these new products
to your patients. Your patients
need to better informed of the
benefits in what they are buying!

Happy New Year!

We Wish You Good
Health and Prosperity

Coming Soon:

You will notice some
changes over the next few
months. Some a surprise and
some | will reveal now. Our mar-
keting team has been burning
the midnight oil and have come
up with many new and exciting
ideas that you will benefit
greatly from. 2012 will be a
challenging year. It will also be
a year of a lot of new products
and marketing themes.

Within the next 2 to 3 months
there will be ‘“refreshing” new
changes to our web-site. It's
time for a new look with some
exciting and informative
changes. Our web-site is more
than just a good looking home
page. We have added new pic-
tures of our lab including em-
ployees and a building full of
high tech equipment. In addi-
tion, our site provides you a tre-
mendous amount of information
regarding the newest lens (by
vendors) on the market and on
our shelves. This wonderful
newsletter is also part of the site
as is a great Crizal video. Up-
coming optical events including
educational classes that we’'ll be
having.

If you are an account you
also have access to our current
catalog and current specials.
Stay tuned!!
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Growing Together:

2012 is going to be the year that you will see
many changes with Superior. First of all, the
owners of Superior have committed to bringing
you new products (from our new Digital Lab)
that will greatly enhance the integrity of products
you will be marketing to your patients. We have
committed a great deal of money and enthusi-
asm in what will surely be a new frontier in the
way lens prescriptions will be manufactured.
The traditional methods of producing your pre-
scriptions will slowly be phased out and re-
placed by a process that will be the most precise
produced lens you and (most importantly) your
patient have ever experienced.

Digital produced lens is a product that is re-
stricted to only a hand full of labs that have
taken “the quantum leap” and installed the very
expensive and technically sophisticated equip-
ment. This equipment is very impressive and
watching jobs being processed is a treat to ob-
serve. The traditional manner in which lens have
been manufactured will soon be antiquated. The
ultimate benefactor of this new technology will
be your patient.

It will be our goal this upcoming year to trans-
fer our excitement and goals of this new process
to you and your offices. Shannon and Braxton
will be visiting your offices in order to explain
and teach you about this new “Digital” process
and the difference it will make with your patients
vision. Shannon and Braxton’s goal this year will
be to help you grow your business. When we
succeed at this then both you and Superior will
experience a growth.

We would also like your feedback for ways
you would like to see Superior help you more. It
is our desire and goal to help you grow your
business and we are committed to helping you
achieve this. We are discussing and will be im-
plementing ideas that are “outside the box”. We
are well into a new age of marketing that is us-
ing social media networks and outlets to

promote virtually every product known to man-
kind. This new portal into the internet provides
any and everyone the ability to promote their
products at little to no costs. The opportunities
available through social medias is a kin to find-
ing the pot of gold at the end of the rainbow. Su-
perior is in the midst of exploiting this new form
of doing business and we want you to be a part
of it. As Shannon and Braxton make their
rounds you will be informed of the various agen-
das we will be involved in over the next 12
months. Don’t get caught up in a time warp.
Think out of the box and get your business out
there in cyberspace while planting your feet sol-
idly in some of the slightly different marketing
themes that have worked for you in the past.

We will be attempting to work much closer
with all of you for a common goal..generating
more business at a time when more opportuni-
ties abound than any time in the past. New prod-
ucts, new and greatly improved methods of
manufacturing these products should excite not
only you but your patients.

An important and essential part of our 2012
agenda is education. Don’t think of Superior as
just another lab that produces Rx’s. Think of us
as an Academic entity that can and will advance
the education of this exciting new optical era
that we are all in. Digital produced lens is here
and it's the future of ophthalmic produced
lenses. It will be imperative to educate your of-
fice about the new Digital era and how it will af-
fect your office and patients. It's a learning curve
but it's not a steep learning curve. Having the
knowledge and savvy of being able to explain to
your patients will not only increase your bottom
line but will be a product that your patient will
really be able to see!!

Growing together...join us on this new jour-
ney into the future. The future is now and we
hope that you will get on board for this ride into
the next generation of marketing and manufac-
turing prescription lenses....all aboard!!
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